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Rate
(Excluding
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Society Awareness Program:

Conduct awareness program on as per Campaign in
residential societies. The scope includes planning.
coordination with society management, preparation of 1EC
material, presentations, live demonstrations, question &
answer sessions, distribution of awareness
pamphlets/brochures, obtaining participant feedback,
photography, videography, reporting, documentation, and
' submission of event completion report with geo-tagged
' photographs and videos.

' Commercial Area Campaign Awareness Program

Organize  campaigns  awareness In  commercial
establishments, markets, business complexes and industrial
areas regarding regarding related campaigns. The work
includes stakeholder meetings, awareness presentations.
distribution of IEC material. interaction with shop

reporting, documentation, and submission of completion
report with geo-tagged photographs.

owners/business associations, photography. videography. |

Per Society

Per Event

Street Play Campaign (Nukkad Natak)

Conduct street play performances at identified public
locations to create awareness on related campaigns. The
scope includes script writing. artists. costumes. sound
system.  permissions,  transportation.  photography.
videography. public interaction, reporting, documentation,
and submission of event report with geo-tagged
photographs and videos.

Per show
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School & College Campaign Awareness Program
Conduct campaign awareness programs in schools and
colleges through presentations, interactive sessions,
demonstrations of related campaigns. Student pledge,
distribution of IEC material, installation of educational
displays, photography, videography, attendance records,
reporting. documentation, and submission of event
completion report with geo-tagged photographs and
videos.

Per
School/colla

ge

LLED Display Vehicle Awareness Campaign
Deployment of LED display vehicle for dissemination of
campaign awareness messages, videos, animations and
promotional content at identified locations. Scope includes
vehicle, LED screen. operator, fuel. permissions,
transportation,  branding, photography. videography.
documentation and submission of geo-tagged photographs,
videos and campaign completion report.

Per Day

Digital & Social Media Awareness Campaign
Awareness through Facebook, Instagram, X (Twitter).
YouTube., WhatsApp and other approved digital platforms.
Includes content creation. creatives. reels. motion graphics.
infographics. video production, media planning. campaign
management. analytics. cameraman. videographer and
reporting.

Per Month

Jal/  Swachh Samvad, Expert Talks & Citizen
Engagement Program

Organizing Jal Samvad programs, public interaction
sessions. expert talks, panel discussions. stakeholder
consultations, citizen engagement activities, press note and
public relations activities. Includes resource persons,
audio-visual setup, photography, videography.
documentation and event completion report.

Per
Program
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